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Our global Society: Big Data
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(Desreumaux and Desreumaux, 2017).
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The World view from Twitter. Twitter Decahouse. -



(Desreumaux and Desreumaux, 2017).

World Map. Nasa: 2012
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Fuente: Cukier, K. (25 February 2010). Data, data everywhere. The Economist.

What is Big Data?

Traduccion: Datos masivos
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Fuente: Cukier, K. (25 February 2010). Data, data everywhere. The Economist.

What is Big Data?

Traduccion: Datos masivos

eBay marketplace = economy of scale I Overload [
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Business Intelligence & Analytics

Evolution
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Figure 1. BI&A Overview: Evolution, Applications, and Emerging Research

u Universidad
Rey Juan Carlos

00 11

N NN\ . pgs /77 ’
y \g\mw{ ", 0 / g 17/
W\ %

“‘
:

Chen, Hsinchun, and Veda C Storey. 2012. “Business Intelligence and Analytics : From Big
Data To Big Impact.” Mis Quarterly 36 (4): 1165—88. doi:10.1145/2463676.2463712.
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Economy and Big Data: 4 P's + Trust
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Marketing mix and trust (pacorabadan.com, 2017)
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Conclusions

* Important growth of the Big Data like a
business tool: information is cost reduction
and competitive advantage.

* Innovation is necessary in the analytical
methodology in parallel with the
development of Big Data.

* Big Data implies a cultural revolution in the
global digital world in which everyone
must incorporate, and not be excluded
from the market because a lack of
technological knowledge.
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